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Disclaimer

This report has been published by Titanium Media
South Africa (TMSA) for Ugu South Coast Tourism
(USCT).
NOTE: In accordance with the POPI Act, which
came into effect 1 July 2021, this survey has taken
measures to protect the personal data of the
respondents, who willingly chose to take the
survey. The survey did not require or make it
compulsory for personal information to be shared,
nor did it contain identifying questions.

This report provides a summary of a snapshot survey that was conducted prior to the Easter Weekend (14-18 April
2022), to determine tourism performance according to the tourism trade (e.g., expected bookings/occupancy).
The main objective for this survey, was to gather some insights that will guide Ugu South Coast Tourism (USCT) in its
strategic planning for the upcoming Easter Weekend.

The KZN South Coast is positioned as a premier beach destination with a focus on nature tourism, abundant
nature offerings. The tourism destination is hot spot for domestic and international interests, offering outdoor
experiences both on and off land. Some of the advantageous elements that bring this destination tourism
success, is its:
• Accessibility year-round, as a popular leisure destination of choice in South Africa,
• Diverse attractions
• Destination that lends itself to social distancing (Covid-19) without disrupting the visitor experience,
• A destination with rich cultural and heritage offerings,
• Is a value for money, family destination and;
• An ideal destination for small, intimate meetings and conferences among many other offerings.
Considering the disruption that the global health pandemic, COVID-19 has caused over the past year, together
with the ever-changing travel restrictions and regulations, USCT felt that it was essential to engage with the
tourism trade to assess the expected Easter tourism performance for the South Coast.

• The methodology that was implemented was based purely on primary research. The quantitative research
method was used. This entailed the use of an online survey (Google Forms). Although personal data was
collected, it will not be used for any marketing or promotional purposes.
• The survey collected responses from 45 tourism establishments prior to the Easter weekend.
• A survey link was created and the staff of UGSCT collected the data. This was done through telephonic
interviews with the answers being captured by the survey link. As this survey collected personal information
(contact details for the competition, it was such that a statement was used in the survey to ensure that it
complied with the newly implemented POPI Act (Act No. 4 of 2013).

The average forecasted occupancy rate for the South Coast is 66,2%
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The majority of bookings are for Thursday night, followed by Friday and Saturday. The graph
shows that occupancy levels get less throughout the weekend.
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The majority of bookings are for 3 nights, followed by bookings for 2 nights and 4+ nights
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The majority of bookings were only booked in February and March 2022, meaning that the
lead time is no more than 60-65 days.
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• Occupancy/Bookings: The average forecasted occupancy rate for the South Coast is 66,2%. Almost 34% of
the establishments will have more than 80% occupancy, while 17% will have more than 60% occupancy. In
other words, more than half of the establishments (51%) will have more than 60% occupancy.
• Bookings per night: It is evident that most people have booked for the Thursday night through to the
Saturday (i.e., arrive on Thursday and depart on Sunday. This has been a common long weekend trend during
the pandemic.
• Length of Stay: In terms of the length of stay, another similar trend has emerged, whereby people are
booking for around 75% of the available nights. In other words, if there is a 4-day weekend (Friday and
Monday are holidays), people will only book for 3 (three) nights and return home to have one more day off at
home.

• Lead Times: Most bookings were only booked in February and March 2022, meaning
that the lead time is no more than 60-65 days. This is, once again, a “pandemic” trend
where people do not book too far in advance due to the risk of lockdowns and beach
closures and other new regulations.
• Source Markets: There were no bookings received from foreign or international guests,
once again showing that the South Coast thrives on the domestic (local South African
market).

It should be noted that the data collection and survey (pre-Easter) was disrupted by the tragic flooding in KZN that
occurred in Durban and along the coast from 11-12 April, with the aftermath continuing after that as well. It was
considered insensitive to continue with contacting the trade during the time of disaster.
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This study has successfully obtained some crucial insights for the upcoming Easter weekend of 2022.
The need to understand the preferences and behavior of tourists is imperative in the current context of the COVID-19
pandemic. This understanding will help with marketing efforts that will ideally lead to increased tourism arrivals in the
destination and aid the much-needed recovery of the tourism sector.

